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Other Names RERIT

)

e Oniomania?

e Buying mania? 5 BE B2
e Impulsive buying? ﬁjmvﬁ\ CF% .
o Compulsive spending? 3 )Lﬁ%% E\Z\ £ 2
« Compulsive shopping? N i

e Compulsive consumption? 3’ 234 /)‘%%2
e Addictive buying? B

« Compensatory buying? cIH M N BT ©
e Shopaholic i B )




Diagnostic Criteria
McElroy and Goldsmith (1994),

cited in Black (2000)

Maladaptive preoccupation with buying or shopping,
or maladaptive buying or shopping impulses or
behaviour, as indicated by at least one of the
following:

- frequent preoccupation with buying or impulses to buy
that is/are experiences as irresistible, intrusive and/or
senseless

- frequent buying of more than can be afforded, frequent
buying of items that are not needed, or shopping for longer
periods of time than intended




Diagnostic Criteria
McElroy and Goldsmith (1994),

cited in Black (2000)

The buying preoccupations, impulses or behaviors
cause marked distress, are time consuming,
significantly interfere with social or occupational
functioning, or result in financial problems (e.g.
indebtedness or bankruptcy)

The excessive buying or shopping behaviour does not occurs
exclusively during period of hypomania or mania




Compulsive
Buying
| love shopping .7
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“New addictions”

Intermittent Explosive Compulsive-Impulsi
Disorder Skin Picking

Compulsive-Impulsive Compulsive-Impulsive
Internet Usage Disorder Sexual Behaviors

(Gambling, Chatting, Surfing)

MMORPG

- DSM IV: Disorders of
Impulse Control
NOS

\/(
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DSM-V: OC5D?7?7?

Pathological Gambling
Trichotillomania

Pyromania

Kleptomania

Intermittent Explosive Disorder

Compulsive-Impulsive Internet Usage Disorder e
Compulsive-Impulsive Sexual Behaviors F
Compulsive-Impulsive Skin Picking e
Compulsive-Impulsive Shopping

Dell'Osso et al., Eur Arch Psychiatry Clin Neurosci, 2006
Hollander et al., CNS Spectr, 2007




Assessment-
Screening Instruments

Developers Scale
Valence et al. Compulsive Buying
(1988) Measurement Scale
Faber and Compulsive Buying Scale = _+o iden‘l'ify compulsive

O’Guinn (1992) | (CBS) buyer's

-to discriminate
compulsive from
noncompulsive buyers

Edwards (1993) | Edwards Compulsive -to pr'ovide estimates in

Buying Scale pr'evalence




Assessment-
Screening Instruments

Developers Scale
Christenson et | Minnesota = -foassess ;ogm’ruons
al. (1994) Impulsive Disorder and behaviors
Interview (MIDI) associated with
compulsive buying
Monahan et al. | Yale-Brown -best indicator of
(1995) Obsessive- :
Compulsive Scale- ,Sever'”-y of the
shopping version illness
(YBOCS-SV) -able to detect
Lejoyeux et al. | Questionnaire improvemen’r dur'ing
(1997) about Buying a clinical trial

Behavior




Prevalence

Faber and | Magee | Hassay | Koran Our
O'Guinn | (1994) | etal. etal. | study
(1989) (1996) | (20006) (2008)
2-8% 16% 12% 580 | 6.7%

Study on Understanding the Problem of
Compulsive Buying: Antecedents,
Consequences and Impacts

(2008) (HKU, TWGH')




2007)

CB - a typical female problem?

Gender distribution
- 80-95% are women
— Artificial?

® Women readily admit that they enjoy shopping, whereas
men are more likely to report that they “collect”. (Black,

Referance Year Location MNo. of Mean age Femala (%5) Mean age of
individuals fyears) onsat [yaars)

Schlosser at all'’! 1904 lowa City, US 46 a1 a0 19

Christenson et al.l'® 1904 Minneapalis, US 24 35 a2 18

McElroy et al!l'® 1904 Cincinnati'Boston, US 20 39 80 an

Black et al. ™ 1908 lowa City, US a3 40 ) ML,

Lejoyeux et al.®’] 1939 Paris, France 21 a7 95 A

Ninan at al [t 2000 Cincinnati'Atianta, US 42 41 a1 MA

MA = data not available.

(Black, 2001; McElroy et al, 1994; Christenson et al, \1
Scholsser et al, 1994; Faber et al, 1989)

N




Age of onset

- Late teens or early twenties (Christenson et al, 1994; Schlosser,
1994; Koran, 2002)

- 30 yrs old (Mcelroy et al, 1994)
- Possible reasons (Black, 2007):

e Emancipation from the home
» The age at which people first establish credit accounts

Reterence Year
Schlosser at all'’l 1904
Christenson et al.'dl 1904
McElroy et al!® 1904
Black et al.®= 194A
Lajoyeux at al B 19440
Minan at al.2 2000

(B|C1C|<, QOO]) MNA = data not availabla.




Comorbidity

The presence of more than one mental
disorder occurring in an individual at
the same time

May hinder a patient’ s recovery from
the pathological behavior

May prolong the length of treatment

Treatment may be more difficult




Comorbidity

Research results (Christenson et al., 1994; McElroy et al., "

1994; Schlosser et al., 1994, cited in Black, 2001)

28-95% with mood disorder

41-80% with anxiety disorder

30-46% with substance use disorder
17-35% with eating disorder

21-40% with impulse control disorder

Others (ADHD, pathological gambling, bipolar
atfective disorder, depression, obsessive-
compulsive disorder, shoplifting/kleptomania)




Hoarding in a compulsive buying sample
e N=66 treatment seeking CB

e 75% of compulsive buyers suffered from
compulsive hoarding

« Hoarding compulsive buyers reported more
severe buying symptoms, and obsessive
compulsive symptoms and presented with a
higher psychiatric co-morbidity, especially any
current affective, anxiety, and eating disorder

Mueller et al., BRAT, 2007




Why Overshop? (April, L. Benson, 2008)

1.
2.

=

o N o Uk

To feel better about yourself or more secure
Avoid dealing with something important

Use shopping as a weapon, to express anger or seek
revenge

To hold on love

To soothe yourself or repair your mood

To project an image of wealth and power

Fit into an appearance-obsessed society

In response to stress, love, loss or trauma (childhood)
It’s the lesser evil

. Feel more in control
11.

To find meaning in your life or to deny death

16




Treatment and Intervention

OO
./
% 3

Retail
Therapy




1. Financial Recovery Counseling (McCall, 2000)

e (The progressive nature of compulsive spending
and recovery)
e 4 stages of financial recovery work:
1. Establishing Clarity-sense of relief

2. Gaining Deeper Understanding and Introducing the
Tools of Recovery e.g spending plan

3. Stabilization — address needs, fee empowered
4. Recovery




2.

a)
b)

c)

d)

f)

CBT in Case Counselling

Cognitive theory of “compulsive behaviors”
These individuals persistently holding certain “false beliefs”

Information about making decisions on certain compulsive
behaviors is processed in a consistently biased manner

Compulsive behaviors are triggered by an object, real or imagined,
which incidentally lead to other cognitive, emotional and
physiological responses

Engagement in superstitious behaviors

Poor coping skills: poor ability to controlling automatic arousal, in
challenging distorted cognitions, to cope with stress, unhappy
moods

The immediate satisfaction of performing the compulsive acts
reinforces the compulsion




Intervention goals & strategies

e Understand one’s cognitive and behavioural pattern and

how these affect one’s compulsive buying

e Learn cognitive and behaviour skills in controlling
compulsive buying

o Identify and modity the dysfunctional cognitive and
behavioural patterns

e Examine the compulsive behaviour with the cost-benefit

analysis
 Identify and avoid the high-risk situations

e Enhance the problem solving ability and stress-
management techniques

20




3. CBT Group Intervention

Goals:
 to establish a healthy purchasing pattern and money

management

e toidentify and restructure maladaptive thoughts
and feelings associated with shopping and buying

e to develop healthy coping skills and communication
pattern

e to implement techniques that can prevent relapse
.1‘ £ f"f /




Goal

)
Abst’.nence Q




Significance of financial counselling to

compulsive buying treatment

1.

Good entry point and early identification

Because of the urgency of the debt situation, the
client would show more willingness in accepting
the counselling and the intervention of addiction
treatment

. Essence for relapse prevention

Improve the clients” poor budgeting style and
consumption patterns

Clarity client’s myth and cognitive distortion on
money and buying

. Visible effect for pragmatic client (H.K. society)
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Hotline and Case Interview (2548 0803)
Opening Hour :

Mon. to Tue. :10:00a.m.--6: 00 p.m.

Wed. :10:00a.m.--10: 00 p.m.
Thu.to Fri. : 2:00a.m.--10:00 p.m.

Sat., Sun. and Public Holiday (voice mail)




Address

8/F, Tung Wah Mansion,

199-203 Hennessy Road, Wan Chai,
Hong Kong

<Free Services>




